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MISSION

Global Gateway is building sustainable and trusted connections
that work for people and the planet. It helps to tackle the
most pressing global challenges, from fighting climate change,
to improving health systems, and boosting competitiveness and
security of global supply chains.

Global Gateway aims to mobilise up investments through a
Team Europe approach, bringing together the EU, its Member
States and their financial and development institutions. It seeks a
transformational impact in the digital, climate and energy, transport,
health, and education and research sectors.

In the Western Balkans and in the neighbourhood regions Global
Gateway is implemented through Economic and Investment Plans.
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VISION

In a changing world, trusted and equal partnerships matter.

Our Global Gateway vision is based on strategic, mutually
beneficial, and sustainable connections between the EU and
partner countries. It is the EU's positive offer to its partners,
with the desire to reduce strategic dependencies and boost the
competitiveness and security of global supply chains.

By scaling up high quality investments, we will support partner
countries to achieve a fair, green and digital transition.
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VALUES

We stand by our values - values we share with our partners around
the world.

These are the basis for all our work.

Sustainability: We are investing in building a better world for
all. This means focusing on sustainability in all its dimensions: social,
environmental, economic and political.

Partnership: We believe in the power of partnership, and work
hand-in-hand with our partners globally, regionally, nationally and
locally.

Equality: Projects and investments will be fairly and equally
accessible and will be inclusive, notably in terms of gender equality.

Transparency: We aim to investin projects that work for people.
To succeed in sustainable investment, projects will be implemented
with high standards, transparency and good governance.

BRAND

Global Gateway should be promoted as a brand. The brand of
Global Gateway can be used by various communities, organisations,
institutions, Team Europe actors, local communities and businesses
for independent activities outside initiatives and financial
involvement of the European Commission. It can be used also in
combination with relevant national or multilateral brands (see co-
branding section).

From the Global Gateway Communication:

"Global Gateway will aim at mobilising investments
of up to €300 billion between 2021 and 2027. It will
do so under one brand, taking a Team Europe
approach - bringing together resources of the EU,
Member States, European financial institutions and
national development finance institutions”



TONE OF VOICE
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Working towards the Global Gateway mission around the world means communicating with different audiences, via different channels and adopting different tactics. Whatever the audience and medium we use, our

tone of voice is consistent.

Our tone of voice is: decisive, communicates positive progress, and inspires further action.
The focus will be on simple, clear and understandable messages, emphasising positive cases of the European Union’s and its partners', values and work, based on concrete people to people exchange.
It will reinforce Global Gateway'’s priorities by demonstrating that progress is possible together, and that tangible, mutually beneficial and sustainable results are achievable.

Decisive: The EU and its partners are the driving force behind Global
Gateway'’s offer of positive change. Our messages should be decisive
and demonstrate our position which is firm and positive.

"We must”
“We are convinced”
“Relentless”

“It will”
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"The Global
Gateway strategy
is a template

for how Europe
can build

more resilient
connections with
the world."

Ursula von der Leyen,
President of the
European Commission

Communicates positive progress: Our messaging shows positive
change and focuses on our objectives, bringing forward the
constructive and sustainable results of Global Gateway initiatives.

“We are building”
“Creating opportunities”
“Towards a better future”

“Transforming”

Developmerit
Goals.

Inspires further action: Global Gateway is a driver of change,
enabling investment, job creation, exchanges, and inspiring positive
transformation.

“Empower”
“Drive sustainable change”

“Inspire”
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Connecting
Europe and

Latin America
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TAGLINES SOCIAL MEDIA

Please use the Global Gateway social media templates.
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The shapes should be combined with photos depicting either people or infrastructure. The photos
including people should consist of portraits or people in action, in natural poses, avoiding studio shots
that look rehearsed. The shapes should interact with the objects and people but must not cover their
faces.

3 The shapes can be integrated in photos showcasing projects, infrastructure, landscapes. The shapes can
G I O ba I X [Py be one solid colour, or a gradient. There must be sufficient contrast between the shape and background.

G ateway' ' : Always include hashtags: #GlobalGateway #TeamEurope

Pa rtn ers in A and #EIP (for EU Neighbourhood and the Western Balkans)
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Partners in Change

Global Gateway:
Sustainable

and trusted
connections that
work for people
and the planet



https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en

PHOTOGRAPHY

Photography is a powerful tool to help tell a story. We
look at the world with a journalistic, non-orchestrated and
investigative eye.

Whether through a single shot or a series of photos, it can
capture people’s attention and invoke emotion in the viewer.
We understand that sincere topics only get noticed thanks to
emotional imagery.

The shapes should be combined with photos depicting ei-
ther people or infrastructure.

The photos including people should consist of portraits or
people in action, in natural poses, avoiding studio shots that
look rehearsed. The shapes should interact with the ob-
jects and people, but must not cover their faces.

A collection of photography with the Global Gateway visual
identity is available on the EC Audiovisual Portal.
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-systems resilience
in Mexico, Panama,
Costa Rica and Barbados

o

Digital connectivity
submarine cables to link up
Northern African countries
and Europe,

Latin America and Europe

“production and health
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'.f-_:-.“ Clean energy

- Aydro power plants |

in Asia
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Sligtainable mobility ¢
strategic corridors in Africa. ~
and the Western Balkans 7

+
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https://audiovisual.ec.europa.eu/en/topnews/M-009237
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VIDEO

People are visual beings, and video continues to rise in importance as a medium for communication.
Viewers retain more of the message when they watch it in a video, compared to when they read it in text,
meaning video plays an important role in communicating both intention and impact.

Whether human-centred or information-driven, videos should lead with values and emotion first to
capture the viewer.

Global Gateway video outro should close all videos related to Global Gateway.

Global Gateway logo with animated elements, outro, and other visual assets are available on the Global
Gateway communication resources website.

A collection of videos with the Global Gateway visual identity is available on the EC Audiovisual Portal.
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https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en
https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en
https://audiovisual.ec.europa.eu/en/topnews/M-009237
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VISUAL STYLE

The Global Gateway visual style inspires modernity and action, the wave shape represents connections The logo exists in several colours, but the two main versions are dark blue and white.
between people and connectivity to achieve progress. The other versions of the logo can be used, however the logo must always be in

high-contrast with the background, so it can be fully visible.

LOGO Logo safe area

***** *****
+ Global x Global
~Gateway ~(@ateway

POSITIVE VERSION

** * **
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~@Gateway

Logo & the EU emblem
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NEGATIVE VERSION

* * Y The EU emblem must be the same height as the text in the Global Gateway logo.

* * The two elements must both appear on every type of visual.
« Global

*+~Gateway

Global Gateway logo is available on the Global Gateway communication resources website.



https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en
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The logo and the EU emblem must always both appear. Make sure that you always en- Vertical visuals
sure high visibility between the logo/EU emblem and the background. The logo always
has to appear first, followed by the EU emblem. There are two options on how to place them

on visuals. St R
. : = Global ~ Global

Option A: the logo and the EU emblem are aligned on the top of the visual. * *
The logo is placed top left and the EU emblem top right. «Gateway ~Gateway
Option B: the logo and the emblem are aligned to the left. The logo is placed top left and the
EU emblem bottom left.
Square visuals

***** * X %

* *
OPTION A OPTION B
*Gateway ** Gateway ® ()

OPTION A. OPTION B.

Horizontal visuals

***** *****
* Global ~ Global
~Gateway *xGateway

OPTION A. OPTION B.




COLOUR PALETTE

DIGITAL PALETTE

RO G18 B92 R26 G84 B235 R255 G204 B3 R143 G64 B153 R24 G186 B168 R255 G92 B85 R154 G202 B60 R193 GO B118 RO G173 B220 R255 G151 BO R203 G136 B121
#00125¢ #1a54eb #ffcc03 #8f4099 #18baa8 #ff5c55 #9aca3c #c10076 #00addc #ff9700 #cb8879

COLOUR COMBINATIONS EXAMPLES

0 ® HT®6 06000060 O®O

PRINT PALETTE

C100 M90 YO K55 C100 M55YOKO  COM15Y95 KO C45 M84 YO KO C84 MO Y40 KO CO M75Y65 KO C24MOY70 K21 COM100Y39K24 C100MT10YOKO COMA41Y100KO COM49Y93 KO
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TYPOGRAPHY

TITLES - NOTO SANS BOLD

Titles.
Titles.

Titles

BODY TEXT - NOTO SANS

Downloading link: https://
fonts.google.com/noto/specimen/
Noto+Sans

Other font option (only if Noto
font is not accessible) - ARIAL

TO TABLE OF CONTENT >

SHAPES
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The shapes can be integrated in photos showcasing projects, infrastructure, landscapes. It can be one solid colour, or a gradient. There must
be sufficient contrast between the shape and background. Shapes are available on the Global Gateway communication resources website.

11


https://fonts.google.com/noto/specimen/Noto+Sans
https://fonts.google.com/noto/specimen/Noto+Sans
https://fonts.google.com/noto/specimen/Noto+Sans
https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en
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DOS AND DON'TS

Contrast issue. Shapes mixing colors. Contrast issue.
Messy shapes. Messy shapes. Messy shapes.




DOS AND DON'TS

** % **
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"Decisions that are
taken now can lead
the two regions

" - 1 Iy : e E . ; '.‘ o ) ‘ Ke"y Lize:h e
further _ : 7. . ANl - : UNICEF Youth Engagementin . & @
' ; Climate Officer from'Peru . - [ - :

"Don't talk about us,
youth, without us"

Natalia Gémez Solano
Special Adviser on Youth

The EU emblem is not the same height as the title of the The EU emblem is missing - it always has to appear The shape covers the face and doesn't interact with the
Global Gateway logo, and both elements are not aligned. with the Global Gateway logo. subject.

TO TABLE OF CONTENT >
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CO-BRANDING OPTIONS

Vertical visuals

In case of co-branding, the partners logo(s) should appear next to the EU emblem, respecting the

safe area (size of the circle of stars from the EU emblem). K
* Global
All logos should have equal and balanced visual weight and be aligned with each other horizontally. **Gateway

Square visuals

** ***
* Global
~Gateway
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European
Bank | Gioba

Horizontal visuals

*****
* Global
»Gateway

a0

ropean N
JnvestmentBank | Global European Bank
for Recomstruction and Development

{far Ttecomstruction and [evebopment

*****
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~Gateway

Placeholder
lorem ipsum

i European H
Investment Bank | Gobal

*****
* Global
~Gateway

Placeholder
lorem ipsum
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Placeholder
lorem ipsum
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CO-BRANDING WITH TEAM EUROPE

In case of co-branding with Team Europe actors, the EU Member State flag or the EU Member
State implementing agency logo can be placed to the right of the EU flag, in alignment with the
Global Gateway logo. Either the EU Member State flag or the EU Member State implementing
agency logo can be used, but not both.

Support for businesses

and digital infrastructure

in eastern Europe, the Caucasus
and the southern and eastern

European Bank

for Reconstruetion and Development

{ Global ) ! Global
+Gateway '1* Gateway

Boosting private . ' #- Alianza
Fsector investpmients %% Digital

in African,-Caribbean . UE-ALC
pancdiPacifiqgountries
- a1 R

TO TABLE OF CONTENT >
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CO-BRANDING WITH TEAM EUROPE

In case of co-branding with an EU Member State and an external partner country, the partner
country flag should appear last (after the EU Member State flag/EU Member State implementing
agency logo).

* * o

{*glaig?mlfay ) Gt E E

EU-Kenya: Country project examples

#GlobalGateway #TeamEurope March 2023

PRIDRITY

DIGITAL _
Construction of optic fibre
infrastructure and last mile
connections.

=
® -

Development of
subsea digital cables
linking Europe to

Africa.

DIGITAL

Connecting data centres \
in Mombasa and T ’\ ...........................
Kampala (Uganda) and :
upgrading the National
Optical Fibre Backbone
Infrastructure network,

Nairobi Green ;
Mability/Bus Lines
(BRT 3).

L LY

//

‘Northern Corri\(.!or‘:
upgrading 560km of
highways.

e =

CLIMATE & ENERGY |8 Ll sea freight developed
. A d ¥ in alternative to air
Solar, wind and

freight routes, reducing
gﬁg:g:’;:’e’r ':':izwnab'e S carbon footprint of

exports from Kenya to
_-_ i :

O e 0 e Sty the EU

CLIMATE & ENERGY

- ik m
h -—w
Development of hydrogen
value chains.

® e

These autputs do not capture the whale of the Team Europe engagement in country, They capture concrete infrastructure investments il G Inb.l mrm
%, They will be accompanied by soft measures in a SbU approach, 0 as to, improve the policy, regulatory and business enwmnem. develop slulls. Fnsoer % -
\\h_ nmr.lm and transfer hcd‘rulcm' | e

M Digital Complex.

*“'*

. Global
"+ Gateway

EU-Mongolia: Country project examples

#GlobalGateway #TeamEurope March 2023

* CLIMATE & ENERGY

Construction and
rehabilitation of water
network and pipes.

Phmpnbat

CLIMATE & ENVIRONMENT

Construction of new sanitary
landfill and waste recycling
plant in Ulaanbaatar.

0 O Frmpen sk
i

Sainshand

CLIMATE & ENERGY CLIMATE & ENERGY
Creation of a Smart
Land Management and
Climate Responsive

Construction of the 220 km
Choir-Sainshand double
circuit 220kV transmission
line.

0 Qlrnahd

Development of urban
infrastructure such as
roads, internet connection,
and electricity networks,

PRIORITY

2023

® =
=

CLIMATE & ENVIRONMENT PRIGRITY
2023

Development of Forest partnerships to improve governance
and sustainable management of forests.

® © i D/ O =

These ouwuts do not capture the wlu:lle of the Team Eumpe qugen!rt in CO‘J‘?{W They c2pture. coﬂcm infrastructure investmments undar GLObaIGatma\f
They, will be accompanied by soft n‘ﬂsurus in & 360" approach, so as Iu |rl'plwt ¢ the policy, rlvl-llilur\f and business environment, Cevelap ihl"i. I’csltr

tion and trarsfer technalagy. [
l’- wruva ion and tran: I |l| . \1 l \\E j }
L

| I
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CO-BRANDING WITH IMPLEMENTING PARTNERS

Partners implementing EU-funded Global Gateway projects/programmes must include the
relevant funding statement (“Funded by the European Union” or “Co-funded by the European
Union”) alongside or underneath the EU emblem.

Logos for EU-funded programmes cannot be created. No graphic elements should be added
to the name of the programme, which must be written in Noto Sans (Global Gateway typog-
raphy) without any modifications, except for changes in color and boldness.

Horizontal visuals

** * ** ** * **
itﬂobal I!EI ;,gﬁPm
«Gateway +Gateway

Funded by
the European Union

Programme name

Tagline (optional)

Implemented by:

IMPLEMENTING  #™% IMP. &% IMPLEMENTING #"* IMP.

®

*****
* Global
~Gateway

Programme name

Implemented by:

IMPLEMENTING

: ‘ % IMPLEMENTING IMP.
PARTNER LOGO  Puus* LOGO iy % PARTNERLOGO P,#% LOGO PARTNER LOGO

PARTNER LOGO LOGO

TO TABLE OF CONTENT >

The name of the programme should be incorporated within the visual content and should
not be positioned at the same level as the GG logo, EU emblem, or any other logos.

Existing programme-specific logos and branding will be phased out and adapted to the
Global Gateway branding elements (GG logo, typography, colour palette and shape).

Vertical visuals

3 1 * X %
SN

¥ *i * *
5 3 CO-FUNDERLOGO x Global - CO-FUNDER
N ~Gateway H0c0

Codfunded by |

i Co-funded by
the Eurcpaan Unich

the Eusropean Unicn

Programme name

Programme name
Tagline (optional)

CO-FUNDER LOGO

Co-funded by
the European Union

Implemented by:

IMPLEMENTING IMP. IMPLEMENTING
PARTNER LOGO LOGO PARTNER LOGO
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CO-BRANDING WITH PRIVATE SECTOR

In case of co-branding with private sector companies, the private sec-
tor logo(s) should appear at the bottom of the visual, respecting the safe area
(size of the circle of stars from the EU emblem).

All logos should have equal and balanced visual weight and be aligned with each other
horizontally.

Square visuals

* * % * * %

< Global 2 Global
~Gateway *xGateway
Placeholder
lorem ipsum
Horizontal visuals
{*G;Bbal < Global
«Gateway *xGateway
Placeholder
®
lorem ipsum
WebU'll.d f SIEMENS VOITH PSLOGO LOGO

Vertical visuals

***E;;Sbm :*;;c*)bal
*+Gateway *xGateway
Placeholder

lorem ipsum

SIONT=CH N

PS
PS LOGO LOGO
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EXAMPLES

ROLL-UPS

ph GEEIIJ;'
' Gatew,ay

INVESTORS' FoRym ™

for EU-Central Asia
Transport Connectivity

+ Global
«Gateway

Resilient Health
Systems and Sexual and
Reproductive Health and
Rights: Launch of a new
EU-Africa Global Gateway
Initiative

@ ors
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INFOGRAPHICS
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The EU-Africa partnership

#GlobalGateway #AfricaBU  #TeamEurope JANUARY 2023

®: The leaders of the EU and AU commit to a
Joint Vision for a renewed Partnership to
build a common future, as closest partners

and neighbours

L
JOINT DECLARATION OF THE 6TH EU-AU SUMMIT
{17-18 FEBRUARY 2022)

Africa trade in goods Foreign Direct Investment Official Development Assistance

per partners (2021) . stock in Africa (2020) * toAfrica (2020)
EU and : EU and . EU and
27 Member [EL : PRRUEUEEE 5160 billion [ 27 Member | €23.4
States 5 States o States billion
5 : = » @ UK Japan,
China e as e unie s48 : e LI €11.3
billion : == States billion VI nd Norway | Billion
&= unitea €514 - 2 $43 &= nied €12.6
— states . 59% pillion : @ China billion  © —= states billion
Source: IMF ‘ Source: UNCTAD, Eurostal E

Support to AU Budget (2021)

EU and
27 Member
States

Europe is by far the largest investor in Africa
with stock of $160 billion in foreign direct investment in 2020

Source: UNCTAD, Eurostat
The EU's new long-term budget
é tnited |1% includes ‘Global Europe’ -
- a €80 billion package to finance
EU action around the world from Other regions Africa

@ s S 2021 to 2028. Of this, €43.2 hillion T8 €36.8 billion

€36.8 billion

Wwill go to Africa

€29 billion
€7.8 billion

* estimated for North Africa

* *

Global
»Gateway

EU-Western Balkans and Neighbourhood
flagship projects for 2023

#EIP #GlobalGateway #TeamEurope MARCH 2023

Projects are implemented under NEAR
Economic and Investment Plans agreed

with the countries, Trans-Balkan Electricity Corridor in Serbia,

Maontenegro, Bosnia and Herzegovina, 400kV
Interconnection linking electricity ransmission
systerns to those of Croatia, Hungary, Romania
and Italy

Medusa submarine optical fibre
cable in the Mediterranean will
connect Northern African countries
with European countries to increase
e spesciof iemetin Nopnam) Black Sea Digital Connectivity
submarine digital cable, to
suppart digital transformation and
increase the digital resilience of the
region

Black Sea Connectivity
submarine electricity cable to
export green energy from the
South Caucasus to the EU

Corridor VIl Rail Interconnection
North Macedonia - Bulgarian
border

Eurc-Asia submarine

electricity interconnection + Agaba Amman Water Desalination

cable linking Greece, Cyprus and Conwveyance project

and Israel + Rehabilitation and upgrading of
As Salt sewage treatment plant,
construction of biogas plant

Extension of 37 km of
the tramway network in
the Rabat-Salé-Témara

agglomeration
Conducting a call for + High veltage electrical interconnection
proposals for P2X . . in the Eastern Mediterranean betwesn
hydrogen power plant Construction of a first undersea Eurepe and Africa passing from Egypt to
high-voltage electricity cable Greece (GREGY project)
i ion between [taly and fear i
|r1Le_r|:_DnnEl:t!nn_ ! « Modernisation of the Alexandria Area
Tunisia (ELMED interconnection) Control Centre
» Production of methanol for green
shipping

These outputs do not capture the whole of the Team Eurcpe engagemnent in country. They capture concrete infrastructure iInvestments under Global Gateway They will be accompanied by
saft measures in a 360° approach, 5o as to improve the policy, requlatory and business erviranment, develop skills, foster innovation and transfer technalogy.

The boundaries and names shown and the designations used on this map do net imply official endarsement or acceptance by the Eurcpean Unian

Administral © EuroGeographics, © FAD (UN), © TurkStat Source: European Commission - EurostatiGIsCo
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EU-El Salvador: Country proje.ci: eianﬁples

#GlobalGateway #TeamEurope July 2023

TRANSPORT TRANSPORT

Pacific Train: corrider One linking Surface Metro Line One: electric
the port of Acajutla with San passenger transportation /
Salvadaor (108 km train). system.

®0 = | “BcE @20 o= A
4
Q&*
Digital connectivity:
+ Last km Connectivity
providing broadband TRANSPORT

connectivity to public
schools and health
centres in non-
served areas

« Pacific optical fibre
submarine cable

« Deployment of 5G
SO EC =

OmB _OF “BCIE

Aerocable lines, part of
the mass transportation
system in the
Metropolitan Area of
San Salvador, helping

reach highly populated
areas. A
SO0OOH =

“BCIE

a Hachadura
SantaTeda, ~ HOPINGe

San Sahvador

Regional - Central America - Climate &
Energy

Reinforcing the regional electricity market and its
dedicated transmission line as well as critical
national transmission infrastructure.
Regional - Central America - Climate &
Energy

Five Great Forests of Mesoamerica initiative seeks
to form multi-stakeholder partnerhips to protect 10
million hectares of forests, restore 500,000 hectares
of forest, prevent species extinction and irradicate
illegal cattle farming by 2030, ensuring that forests

Regional - Central America - Climate & Energy
Corredor Seco: Ecosystem-based adaptation and
innovative financial mechanisms to

increase resilience to extreme climate events. are used sustainably.

- ; y

D | “BCE @003 =
These sutputs de not capture the whole of the Team Europe engagement in country. They capture te inf under Glebal
Gat They will be by soft in a 380" h, 52 as to impreve the pelicy, v and develep
skills, Fester innovation and transfer technology.

ions used on this map donot

sropean Lnion /
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FACTSHEETS

x®

*

-
~ Global

*+Gateway

Relationship with the EU

m The EU's Arctic policy has been updated
regularly since it was first outlined in
2008, including the joint communication
of 27 April 2016

= Joint Communication on “A stronger EU
engagement for a greener, peaceful and
prosperous Arctic” (13 October 2021)

Initiatives

DECEMB

Total EU funding for
external action

m EU Arctic-related funding is provided
through several programmes
and initiatives, including Interreg,
InvestEU, HorizonEurope, as well as
the Copernicus and Galileo space
programmes

m The EU invested around €200 million in
Arctic-related research under Horizon
2020 (2014-2020), and will support
Arctic science via the Horizon Europe
Programme (2021-2027)

The EU has strategic and day-to-day interests, both in the European Arctic as well as the broader
Arctic region, and shares the responsibility for sustainable development there. Increased
maritime connectivity and natural resource availability in the Arctic region due to the decrease
of the Arctic ice present new opportunities, but their environmental and strategic implications
require close monitoring. At the same time, digital connectivity is needed to remove dead
zones and ensure cohesion across the Arctic and with EU Member States.

N7

[N K
# S

Promote digital connectivity
between the EU and the Arctic
region through support to the
implementation of 5G cross-border
corridors.

Invest in renewables and clean energy,
including renewable hydrogen, in Greenland.
These investments will also support the
development of CO2 free raw materials value
chains in Greenland,

D Euenpaen Linkn,
Reusa of this
[ AtribLtic Far ary use o

the EU, permisalon may need t be scught dinecty from the respective gt holders.,. .+
All images © Burapasn Union, Lnless otharwise siated.+ s o | T

S v oeas ‘a,

***** I
\ * Global
»Gateway

EU-Africa: Global Gateway

Investment Package -
Green transition

#GlobalGateway #AfricaEU #TeamEurope FEBRUARY 2022

Africa’s Great Green Wall Initiative

Africa's Great Green Wall Initiative aims to green the Sahel, improve
climate resilience and restore dignified and sustainable living conditions,
contributing to improve stability and security across the region. Spanning
18 countries, EU funding for this pan-African priority will contribute
to restoring land fertility and support value-chain development and
livelihoods, thereby:

= ensuring food and nutrition security
> protecting biodiversity and ecosystems
=» fighting climate change

=» improving energy security

€3.5
billion
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REHABILITATION OF THE LAO NATIONAL ROAD 2

#GlobalGateway #TeamEurope February 2024

Project Title Rehabilitation of the Lao Mational Road 2

Co-funded by European Union, European Investment Bank,
World Bank, and Goverriment of Lao PDR
Works and Transport

Main partners Ministry of Public Works and Transport
Duration 2024-2028
Budget Total: €150.4 M

(EU: €8.4 M, EIB: € 50 M, WB: € 90 M,
Government of Lao PDR: € 2 M)

CONTEXT

Under Global Gatewsy, the EU intends to support the Southeast Asia Regional Economic Corridor and Connectivity Project
{SEARECC) which aims to improve regional and domestic trade and climate resilient transport connectivity in Southeast Asiz. The
EU and EIB, in partnership with the World Bank, are expected to support the National Road 2 (NR2)in Lao PDR as part of this
regional corridor with works foreseen to start in 2024,

The Lao MR2 locating in the northern Lao POR is part of the Asian Highway Network Mo. 13 (AH13) and one of the ASEAN priorioy
investments. The lack of climate resilience is a key limiting factor for NR2 to fulfil its potential as a regional logistic corridor, as
this national road is a main transport corridor that connects Lao PDR with Vietnam and Thailand and cuts across the Laos-China
railway and exprassway.

Improved regional and domestics transport connectivity and logistics are important to facilitate access to markets and public
services, which are critical to enhance international competitiveness, attract private investment, and create more jobs.

The project is split in different sections 1o be financed by as follows:
® NRZEast: Muang Xai to Muang Kua: Approx. 100km (to be financed by the EIB loan and EU-APIF Grant)
® NRZWest: Pakbeng to Muang Xai: Approx. 145km (financed by the World Bank)

® Muang Xai Bypass: 5km, linking MR2 East and MR2 West (to be financed by the EIE Loan and EU-APIF Grant)

:o—f OVERALL OBJECTIVE
—o

: To support Lao PDR's National Road Mo. 2 (MR2) rehabilitation, by maintaining and improving connectivity
) A ; g i :
(= and acc and improving climate change resilience of selected road sections.
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Manufacturing and Access to Vaccines,
Medicines and Health Technologies in Africa
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Investing in People’s
through Global Gateway
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Team Europe Initiative - Philippines
Digital Connectivity

Objective: establish a Copernicus national site to archive
satellite data and foster data access, storing, processing and
exchange among Philippines authorities, to tackle disaster risk
management and climate change. The TEI will enhance
connectivity for better access to Copernicus and extend the
national mirror site to a regional mirror site in South-East Asia

Beneficiary: Philippines

Financed actions: improve internet connection through
acquiring Indefeasible Rights of Use on existing or new fibre
submarine cables

EU contribution: €34 million

Sustainable

Establishing links with
other energy systems
and markets consistent
with the renewable
energy transition

Please use the Global Gateway PowerPoint presentation template.
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https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en
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Building a green and just transition
With Latin America and the Caribbean

With Latin America and the Caribbean

cooperation
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Human Development
Accelerator

Facilitating investments in health, nutrition, gender, education,
ad social inclusion
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