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MISSAO

La stratégie « Global Gateway » crée des connexions durables et
fiables au service des personnes et de la planéte. Elle contribue
a relever les défis mondiaux les plus urgents, de la lutte contre le
changement climatique a I'amélioration des systémes de santé en
passant par le renforcement de la compétitivité et de la sécurité des
chaines d'approvisionnement mondiales.

« Global Gateway » vise a mobiliser des investissements grace a une
approche « Equipe Europe », qui rassemble I'UE, ses Etats membres
et leurs institutions financieres et de développement. Cette stratégie
cherche a avoir un impact transformationnel dans les secteurs du
numeérique, du climat et de I'énergie, des transports, de la santé, de
I'éducation et de la recherche.

Dans les Balkans occidentaux et dans les régions voisines, « Global
Gateway » est mise en ceuvre a travers des plans économiques et
d’'investissement.
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* Global
~@ateway

VISAO

Dans un monde en mutation, les partenariats de confiance et d'égal
a égal comptent.

Notre vision « Global Gateway » est basée sur des connexions
stratégiques, mutuellement bénéfiques et durables entre I'UE
et les pays partenaires. Il s'agit de l'offre positive de I'UE a ses
partenaires, dans le but de réduire les dépendances stratégiques
et de renforcer la compétitivité et la sécurité des chaines
d'approvisionnement mondiales.

En intensifiant les investissements de haute qualité, nous aiderons
les pays partenaires a réaliser une transition équitable, verte et
numérique.
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VALORES

Seguimos 0s nossos valores - valores que partilhamos com os nos-
sos parceiros pelo mundo fora.

Estas sdo as bases de todo o nosso trabalho.

Sustentabilidade: Estamos a investir na constru¢ao de um mundo
melhor para todos. Isto significa que enfatizamos a sustentabili-
dade em todas as suas dimensdes: social, ambiental, econémica e
politica.

Parceria: Acreditamos no poder da parceria, e trabalhamos lado
a lado com os nossos parceiros a nivel global, regional, nacional e
local.

Igualdade: Os projetos e investimentos serdo acessiveis de uma
maneira justa e igualitaria e serdo inclusivos, nomeadamente em
matérias de igualdade de género.

Transparéncia: Pretendemos investir em projetos que sejam Uteis
para as pessoas. Para obter um investimento sustentavel, os proje-
tos serao implementados seguindo normas rigorosas, transparén-
cia, e boa governagao.

MARCA

A Global Gateway deve ser promovida como uma marca. A marca
da Global Gateway pode ser usada por varias comunidades, or-
ganizacdes, instituicdes, atores da Equipa Europa, comunidades
locais e empresas para atividades independentes fora do ambito
das iniciativas e do envolvimento financeiro da Comissao Europeia.
Também pode ser usada em combinagdo com marcas nacionais ou
multilaterais relevantes (ver a seccdo de combinac¢do de marcas).

Da Comunicacao sobre a Global Gateway:

"A Global Gateway quer mobilizar investimentos até 300
mil milhdes de euros entre 2021 e 2027. Isto serd feito

sob uma unica marca, sequindo uma abordagem Equipa
Europa - que reune recursos da UE, dos Estados-Membros,
das instituicdes financeiras europeias, e das instituicoes
nacionais de financiamento do desenvolvimento”
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TOM

Trabalhar para cumprir a missdo Global Gateway pelo mundo fora significa comunicar para publicos diferentes, através de canais diferentes e adotando taticas diferentes. Seja qual for o publico e o meio a utilizar, o
nosso tom deve ser consistente.

O nosso tom é: decisivo, comunica um progresso positivo, e inspira mais agao.

A énfase sera colocada em transmitir mensagens simples, claras, e faceis de compreender, realcando exemplos positivos da Unido Europeia e dos seus parceiros, dos seus valores e do seu trabalho, baseados em
intercambios reais entre pessoas.

O tom devera reforgar as prioridades da Estratégia Global Gateway e demonstrar que é possivel progredir juntos, e que se podem atingir resultados tangiveis, mutuamente benéficos, e sustentaveis.

Decisivo: A UE e os seus parceiros sdo a forca motriz por tras da Communique des progrés positifs : notre message montre un Inspira mais acao: A Global Gateway é o motor da mudanga que
oferta de mudanca positiva da Global Gateway. As nossas mensagens changement positif et se concentre sur nos objectifs, en mettant en permite investimentos, criacdo de emprego, intercambios, e que
devem ser decididas e mostrar uma posicao firme e positiva. avant les résultats constructifs et durables des initiatives « Global inspira uma transformacao positiva.

" n” Gateway >>' “ n

Devemos Empodera
. o “Estamos a construir” e s A

Estamos convencidos Dirige uma mudanca sustentavel
. - “Criamos oportunidades” . o

Incansavel Inspira

“Tra" “Para um futuro melhor”
ra

“Transformamos”

* o
¥
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"The Global
Gateway strategy
is a template

for how Europe

Connecting
Europe and

Latin America

more resilient gl Sl Sustainable

connections with

the world." Development

Goals.

Ursula von der Leyen,
President of the
European Commission
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SLOGANS REDES SOCIAIS

Devem ser utilizados os modelos para as redes sociais da Global Gateway.

R ! As formas devem ser combinadas com fotos que exibam pessoas ou infraestrutura. As fotos que exibam
o Global .. pessoas devem apresentar pessoas em agao, em poses naturais, e evitar fotos de estudio que parecam

~Gateway : H encenadas. As formas devem interagir com os objetos e com as pessoas, mas nao devem cobrir as suas
. caras.

As formas podem ser integradas em fotos que demonstrem projetos, infraestruturas ou paisagens. As
G I O bal ; bl formas podem ter uma cor sélida ou um gradiente. Deve haver contraste suficiente entre a forma e o
fundo.

Gateway:
Partners in

Incluir sempre as hashtags: #GlobalGateway #EquipaEuropa

e #PEI (para a vizinhang¢a da UE e Balcas Ocidentais)

16:48 () [=
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«

|

‘ 9‘ eu_partnerships
|

|

|

¥
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SAVE the | 13.14

DATE. 2%

EU-Latin
America

& the
Caribbean
Forum

Partners in Change

** = **
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»Gateway

Global Gateway:
Sustainable

and trusted
connections that
work for people
and the planet



https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_pt

FOTOGRAFIA

Fotografia é uma ferramenta importante para contar uma
historia. Observamos o mundo com um olhar jornalistico,
sem manipulacdo, e inquisitivo.

Quer seja através de uma imagem Unica ou de uma série de
fotos, pode captar a atengdo das pessoas e suscitar emogdes
no espectador. Sabemos que os temas mais sérios s6 sao
notados gragas a imagens de carater emotivo.

As formas devem ser combinadas com fotos que exibem
pessoas ou infraestrutura.

As fotos com pessoas devem ser retratos ou mostrar pessoas
em acao, em poses naturais, e evitar fotos de estudio com
aspeto encenado. As formas devem interagir com os
objetos e com as pessoas, mas nunca devem cobrir as
suas caras.

No portal audiovisual da CE encontra-se disponivel uma
colecdo ¢e fotografias com a identidade visual da Global
Gateway.

+ Global
“+Gateway

i
'.f-_:-.“ Clean energy

in Asia

i

< Global
"« Gateway

Digital connectivity
submarine cables to link up

1 |!_I;,' 14 .
Northern African countries 1

) =54 ._ otlﬁ‘é T Rydro power plants

“production and health
-systems resilience
in Mexico, Panama,

Costa Rica and Barbados

and Europe, I Sustainable mobility

Latin America and Europe B strategic corridors in Africa.

and the Western Balkf@psy

+
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https://audiovisual.ec.europa.eu/en/topnews/M-009237
https://audiovisual.ec.europa.eu/fr/topnews/M-009237

VIDEO

As pessoas sao seres visuais, e a importancia do video como meio de comunicacdo continua a crescer.
Os espectadores retém melhor uma mensagem se a virem num video do que se a lerem num texto, isto
significa que o video tem um papel importante para comunicar a intencdo e o impacto.

Quer sejam centrados nas pessoas ou baseados na informacao, os videos devem primeiramente basear-
se em valores e em emocdes para captar a atencdo do espectador.

O separador final para videos da Global Gateway deve encerrar todos os videos relacionados com a
estratégia.

No website dos recursos de comunicacdao da Global Gateway encontram-se disponiveis o logétipo da
Global Gateway com elementos animados, separador final, e outros meios visuais.

No portal audiovisual da CE encontra-se disponivel uma colecdo de videos com a identidade visual da
Global Gateway.

* X %
« Global
~Gateway

eu_partnerships &

The EU and Amazon Basin partner countries ar ...

53 eu_partnerships + Audio originale
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https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_pt
https://audiovisual.ec.europa.eu/en/topnews/M-009237
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ESTILO GRAFICO

O estilo grafico da Global Gateway inspira modernidade e acdo, a forma da onda representa as ligacdes O logdtipo existe em varias cores, mas as duas versdes principais sao a azul-escuro e a
entre pessoas e a conectividade para atingir o progresso. branco. Podem ser usadas outras versdes do logétipo, contudo este deve sempre apresentar
um contraste elevado em relag¢ao ao fundo para que possa ser bem visivel.

LOGOTIPO Zona de seguranca do logétipo

ERSAO POSITIVA

*
* X % * *

* * * *
« Global » Global
*xGateway ~Gateway

VERSION POSITIVE

** * **
~ Global
~@Gateway

Logétipo & emblema da UE

*****
~ Global
~@Gateway

VERSION NEGATIVE

* * Y O emblema da UE deve ser da mesma altura que o texto no logétipo da Global Gateway. Os
dois elementos tém de aparecer em qualquer tipo de meio visual.
) ¢ ) ¢ Y qualq p
) ¢ G I o ba I O logotipo da Global Gateway encontra-se disponivel no website dos recursos de comunicacao

da Global Gateway.

*+~Gateway



https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_pt
https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_pt

O logétipo e o emblema da UE devem aparecer sempre. Manter sempre uma visibilidade
elevada entre o logétipo/emblema da UE e o fundo. O logétipo tem sempre de aparecer
primeiro, sequido do emblema da UE. Ha duas op¢des para os colocar em materiais visuais.

Opcao A: o logétipo e emblema da UE estdo alinhados no topo do material. O logétipo é
colocado no topo do lado esquerdo e o emblema da EU no lado direito.

Op¢ao B: o logdtipo e emblema estao alinhados a esquerda. O log6tipo encontra-se no topo

e o0 emblema da UE na base.

Visuels carrés

* X %

« Global
~Gateway

OPTION A.

Visuels horizontaux

*****
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OPTION B.

***** *****
* Global ~ Global
~Gateway *xGateway

OPTION A.

Visuels verticaux

* X %

« Global
~Gateway

OPTION A.

OPTION B.

*****
* Global
~Gateway

OPTION B.
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PALETE DE CORES

PALETE PARA MATERIAL DIGITAL

RO G18 B92 R26 G84 B235 R255 G204 B3 R143 G64 B153
#00125¢ #1a54eb #ffcc03 #8f4099

EXAMPLOS DE COMBINACOES DE CORES

@ 6 ® )

PALETE PARA MATERIAL IMPRESSO

C100 M90 YO K55 C100 M55YOKO  COM15Y95 KO C45 M84 YO KO

R24 G186 B168
#18baa8

C84 MO Y40 KO

R255 G92 B85 R154 G202 B60 R193 GO B118 RO G173 B220 R255 G151 BO R203 G136 B121
#ff5c55 #9aca3c #c10076 #00addc #ff9700 #cb8879

CO M75Y65 KO C24MOY70 K21 COM100Y39K24 C100MT10YOKO COMA41Y100KO COM49Y93 KO

PARA O INDICE >
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TITULOS - NOTO SANS NEGRITO

Titles.
Titles.

Titles

CORPO DO TEXTO - NOTO SANS

Ligacao para download:
https://fonts. google.com/noto/speci-
men/Noto+Sans

OUTRO TIPO DE FONTE (SE NOTO
NAO ESTIVER ACESSIVEL) - ARIAL

PARA O INDICE >

As formas podem ser integradas em fotos que exibam projetos, infraestruturas e paisagens. Pode ser de cor sélida ou gradiente. Tem de ha-
ver contraste suficiente entre a forma e o fundo. As formas estao disponiveis no website de recursos de comunicacdo da Global Gateway.

11


https://fonts.google.com/noto/specimen/Noto+Sans
https://fonts.google.com/noto/specimen/Noto+Sans
https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_pt

PARA O INDICE >

roblema de contraste. Formas de cores diferentes. Problema de contraste.
Formas difusas. Formas difusas. Formas difusas.




** % **
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*+Gateway

* Global * Tk
*-Gacl.:eway o » Global
75 *~Gateway

* X %

"Decisions that are
taken now can lead
the two regions

" ‘ ' — B N T _ Kelly Lizeth So
further _ : 7. . ANl - : UNICEF Youth Engagementin . & @
or ' ; Climate Officer from'Peru . - [ - :

"Don't talk about us,
youth, without us"

Natalia Gémez Solano
Special Adviser on Youth

O emblema da UE ndo esta a mesma altura que o titulo Falta o emblema da UE - este tem sempre de aparecer com o A forma cobre a cara e ndo interage com a pessoa.
do logdtipo da Global Gateway e os dois elementos logotipo da Global Gateway.
estdo desalinhados.
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OPCOES DE COMBINACAO DE MARCA

No caso de combinacao de marca, o(s) logétipos(s) do(s) parceiro(s) devem aparecer a seguir ao em-
blema da UE, respeitando o espac¢o de seguranca (tamanho do circulo de estrelas do emblema da

UE).

Todos os logotipos devem ser iguais e equilibrados do ponto de vista visual e alinhados horizontal-

mente.

Materiais graficos quadrados

** ***
* Global
~Gateway

Materiais graficos horizontais

*****
* Global
»Gateway

European Bank

*****
* Global
~Gateway

Texto do espaco

reservado
Lorem Ipsum

*****
* Global
~Gateway

Materiais graficos verticais

** * **
* Global
~Gateway

Texto do espaco

reservado
Lorem Ipsum

*****
* Global
~Gateway

Texto do
espaco
reservado
Lorem Ipsum
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COMBINACAO DE MARCA COM A EQUIPA EUROPA

No caso de combinacdo de marca com atores da Equipa Europa, a bandeira do Estado-Membro da
UE ou o logétipo da agéncia de execucao do Estado-Membro da UE podem ser colocados a direita do
emblema da UE, alinhados com o logétipo da Global Gateway. Pode utilizar-se a Bandeira do Estado-
Membro ou o logdtipo da agéncia de execucao do Estado-Membro da UE, mas nao os dois..

Support for businesses

and digital infrastructure

in eastern Europe, the Caucasus
and the southern and eastern

European Bank

for Reconstruetion and Development

* Global < Global
~Gateway _ "+ Gateway

Boosting private .
¥sector investpments

in African,-Caribbean
wand Pacifig gountries
g7y | ] ] . o, ars ;

Alianza
Digital
UE-ALC
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COMBINACAO DE MARCA COM A EQUIPA EUROPA

No caso de combinacdo com um Estado-Membro da UE e um pais parceiro externo, a bandeira do pais
parceiro deve aparecer por ultimo (depois da bandeia do Estado-Membro da UE/logétipo da agéncia
de execuc¢do do Estado-Membro da UE).

- Global
~Gateway

EU-Kenya: Country project examples
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EU-Mongolia: Country project examples
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CO-BRANDING COM PARCEIROS IMPLEMENTADORES

Os parceiros que implementam projetos/programas da Global Gateway financiados pela UE
devem incluir a declaracao de financiamento relevante (“Financiado pela Unidao Europeia”
ou “Co-financiado pela Unido Europeia”) ao lado ou abaixo do emblema da UE.

Ndo podem ser criados logotipos para programas financiados pela UE. Ndo devem ser
adicionados elementos graficos ao nome do programa, o qual deve ser escrito em Noto
Sans (tipografia do Global Gateway) sem nenhuma modificagcdo, exceto por mudancgas de
cor e negrito.

Horizontal visuals

***** *****
o Global - * glotbal
«Gateway +Gateway

Financiado pela
Unisio Europeia

Nome do programa

Lema (opcional)

Implementado por:,

L#%%,  LOGOTIPODO | #*#

ey [ o
LOGOTIPO DO PARCEIRO (# % IMP.  # % PARCEIRD N (V] LOGOTIPO DO PARCEIRO
k¢ LOGO IMPLEMENTADOR

¥
ik, F LOGO %, %
IMPLEMENTADOR g g | IMPLEMENTADOR | %

*****
* Global
~Gateway

Nome do programa

Implementado por:

PARA O INDICE >

O nome do programa deve ser incorporado ao conteudo visual e ndo deve ser posicionado
no mesmo nivel do logotipo da GG, do emblema da UE ou de qualquer outro logotipo.

Os logotipos e marcas especificos de programas existentes serao gradualmente eliminados
e adaptados aos elementos de marca da Global Gateway (logotipo da GG, tipografia, paleta
de cores e forma).

Vertical visuals

* X

Sk * *
#™*  LOGOTIPO DO » Global LOGOTIPO DO
Mee#"  COFUNDADOR W Gateway COFUNDADOR

Cofinanciado pela) Cofinanciado peta
Unido Europaia ' : Uriiso Eurcpeia

Nome do programa

Nome do programa
LOGOTIPO DO Lema (OpCionaI)

IMP.
PARCEIRO LOGO

IMPLEMENTADOR

LOGOTIPO DO
COFUNDADOR

Cofinanciado pela
Unido Europeia
Implementado por:

LOGOTIPO DO PARCEIRO IMP. LOGOTIPO DO PARCEIRO
IMPLEMENTADOR LOGO IMPLEMENTADOR

17



COMBINAGCAO DE MARCA COM O SETOR PRIVADO

No caso de combinacdo com empresas do setor privado, o(s) logétipo(s) do setor privado
deve(m) aparecer na base do material visual, respeitando a area de seguranca (tamanho do
circulo de estrelas do emblema da UE).

Todos os logétipos devem ser iguais e equilibrados do ponto de vista visual e alinhados
horizontalmente.

Materiais graficos quadrados

***** *****
+ Global ~ Global
~Gateway *xGateway

Texto do espaco
reservado
Lorem Ipsum

. ps Ps

i i“vw"%_r AL Ty_ql lio LOGO PS LOGO LOGO
. foTrar

Materiais graficos horizontais

***** *****
+ Global ~ Global
«Gateway *xGateway

Texto do espaco reservado
Lorem Ipsum

webuild 7% SIEMENS VOITH

Materiais graficos verticais

***** *****
» Global * Global
*«Gateway ~Gateway

Texto do
espaco
reservado
Lorem Ipsum

SBIONT=CH oo Fstoco

LOGO

LOGO PS PS
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EXEMPLOS

ROLL-UPS

AMmazonia+

e
ﬁ Global
Gateway

Resilient Health

Systems and Sexual and
Reproductlve Health and_

Rights: Launch of a new

EU-Africa Global Gateway

II'IItIEItWE

S Global
*. Gateway

EU-AsIa
and the
Pacific.
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INFOGRAFIAS

« Global m
*+Gateway

The EU-Africa partnership

#GlobalGateway #AfricaBU  #TeamEurope JANUARY 2023

®: The leaders of the EU and AU commit to a
Joint Vision for a renewed Partnership to
build a common future, as closest partners

and neighbours

L
JOINT DECLARATION OF THE 6TH EU-AU SUMMIT
{17-18 FEBRUARY 2022)

Africa trade in goods Foreign Direct Investment Official Development Assistance

per partners (2021) . stock in Africa (2020) * toAfrica (2020)
EU and : EU and . EU and
27 Member [EL : PRRUEUEEE 5160 billion [ 27 Member | €23.4
States 5 States o States billion
5 : = » @ UK Japan,
China e as e unie s48 : e LI €11.3
billion : == States billion VI nd Norway | Billion
&= unitea €514 - 2 $43 &= nied €12.6
— states . 59% pillion : @ China billion  © —= states billion
Source: IMF ‘ Source: UNCTAD, Eurostal E

Support to AU Budget (2021)

EU and
27 Member
States

Europe is by far the largest investor in Africa
with stock of $160 billion in foreign direct investment in 2020

Source: UNCTAD, Eurostat
The EU's new long-term budget
é tnited |1% includes ‘Global Europe’ -
- a €80 billion package to finance
EU action around the world from Other regions Africa

@ s S 2021 to 2028. Of this, €43.2 hillion T8 €36.8 billion

€36.8 billion

Wwill go to Africa

€29 billion
€7.8 billion

* estimated for North Africa
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EU-Western Balkans and Neighbourhood
flagship projects for 2023

#EIP #GlobalGateway #TeamEurope MARCH 2023

Projects are implemented under NEAR
Economic and Investment Plans agreed

with the countries, Trans-Balkan Electricity Corridor in Serbia,

Maontenegro, Bosnia and Herzegovina, 400kV
Interconnection linking electricity ransmission
systerns to those of Croatia, Hungary, Romania
and Italy

Medusa submarine optical fibre
cable in the Mediterranean will
connect Northern African countries
with European countries to increase
e spesciof iemetin Nopnam) Black Sea Digital Connectivity
submarine digital cable, to
suppart digital transformation and
increase the digital resilience of the
region

Black Sea Connectivity
submarine electricity cable to
export green energy from the
South Caucasus to the EU

Corridor VIl Rail Interconnection
North Macedonia - Bulgarian
border

Eurc-Asia submarine

electricity interconnection + Agaba Amman Water Desalination

cable linking Greece, Cyprus and Conwveyance project

and Israel + Rehabilitation and upgrading of
As Salt sewage treatment plant,
construction of biogas plant

Extension of 37 km of
the tramway network in
the Rabat-Salé-Témara

agglomeration
Conducting a call for + High veltage electrical interconnection
proposals for P2X . . in the Eastern Mediterranean betwesn
hydrogen power plant Construction of a first undersea Eurepe and Africa passing from Egypt to
high-voltage electricity cable Greece (GREGY project)
i ion between [taly and fear i
|r1Le_r|:_DnnEl:t!nn_ ! « Modernisation of the Alexandria Area
Tunisia (ELMED interconnection) Control Centre
» Production of methanol for green
shipping

These outputs do not capture the whole of the Team Eurcpe engagemnent in country. They capture concrete infrastructure iInvestments under Global Gateway They will be accompanied by
saft measures in a 360° approach, 5o as to improve the policy, requlatory and business erviranment, develop skills, foster innovation and transfer technalogy.

The boundaries and names shown and the designations used on this map do net imply official endarsement or acceptance by the Eurcpean Unian

Administral © EuroGeographics, © FAD (UN), © TurkStat Source: European Commission - EurostatiGIsCo
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EU-El Salvador: Country proje.ci: eianﬁples

#GlobalGateway #TeamEurope July 2023

TRANSPORT TRANSPORT

Pacific Train: corrider One linking Surface Metro Line One: electric
the port of Acajutla with San passenger transportation /
Salvadaor (108 km train). system.

®0 = | “BcE @20 o= A
4
Q&*
Digital connectivity:
+ Last km Connectivity
providing broadband TRANSPORT

connectivity to public
schools and health
centres in non-
served areas

« Pacific optical fibre
submarine cable

« Deployment of 5G
SO EC =

OmB _OF “BCIE

Aerocable lines, part of
the mass transportation
system in the
Metropolitan Area of
San Salvador, helping

reach highly populated
areas. A
SO0OOH =

“BCIE

a Hachadura
SantaTeda, ~ HOPINGe

San Sahvador

Regional - Central America - Climate &
Energy

Reinforcing the regional electricity market and its
dedicated transmission line as well as critical
national transmission infrastructure.
Regional - Central America - Climate &
Energy

Five Great Forests of Mesoamerica initiative seeks
to form multi-stakeholder partnerhips to protect 10
million hectares of forests, restore 500,000 hectares
of forest, prevent species extinction and irradicate
illegal cattle farming by 2030, ensuring that forests

Regional - Central America - Climate & Energy
Corredor Seco: Ecosystem-based adaptation and
innovative financial mechanisms to

increase resilience to extreme climate events. are used sustainably.

- ; y

D | “BCE @003 =
These sutputs de not capture the whole of the Team Europe engagement in country. They capture te inf under Glebal
Gat They will be by soft in a 380" h, 52 as to impreve the pelicy, v and develep
skills, Fester innovation and transfer technology.

ions used on this map donot

sropean Lnion /
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Relationship with the EU

m The EU's Arctic policy has been updated
regularly since it was first outlined in
2008, including the joint communication
of 27 April 2016

Total EU funding for
external action

m EU Arctic-related funding is provided
through several programmes
and initiatives, including Interreg,
InvestEU, HorizonEurope, as well as
the Copernicus and Galileo space
programmes

= Joint Communication on “A stronger EU
engagement for a greener, peaceful and
prosperous Arctic” (13 October 2021)
m The EU invested around €200 million in
Arctic-related research under Horizon
2020 (2014-2020), and will support
Arctic science via the Horizon Europe
Programme (2021-2027)

Initiatives

The EU has strategic and day-to-day interests, both in the European Arctic as well as the broader
Arctic region, and shares the responsibility for sustainable development there. Increased
maritime connectivity and natural resource availability in the Arctic region due to the decrease
of the Arctic ice present new opportunities, but their environmental and strategic implications
require close monitoring. At the same time, digital connectivity is needed to remove dead
zones and ensure cohesion across the Arctic and with EU Member States.

Invest in renewables and clean energy,
including renewable hydrogen, in Greenland.
These investments will also support the
development of CO2 free raw materials value

Promote digital connectivity

between the EU and the Arctic

region through support to the
implementation of 5G cross-border

corridors, chains in Greenland.

For any use or of slamarts that ara not ownad by , GO N PR

the EU, permission may nesd ko be scught dineclly from the respective right holders..
Al images © Eropaan Union, unless otherwise stated.» » 4 , e v
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EU-Africa: Global Gateway
Investment Package -
Green transition

#GlobalGateway #AfricaEl #TeamEurope FEBRUARY 2022

Africa’s Great Green Wall Initiative

Africa's Great Green Wall Initiative aims to green the Sahel, improve
climate resilience and restore dignified and sustainable living conditions,
contributing to improve stability and security across the region. Spanning
18 countries, EU funding for this pan-African priority will contribute
to restoring land fertility and support value-chain development and
livelihoods, thereby:

—» ensuring food and nutrition security
> protecting biodiversity and ecosystems
=» fighting climate change

=» improving energy security

€3.5
billion

| Great Green Wall Panafrican Other interested Great Green
Agency countries Wall countries

© Furopean Urice, 2022
Reuse of this docurvent is allowed, provided 2ppgeitte credit i ghvee, and ary changes are
Ficated [Creative Corver.ors, Abtritaution 4.0 eberrationsd licerih For i iie or segrodhction
of elemerts that are not ssree by the ELL permission may need 1o be sought eirectly from the
respective right holders. All images © European Union. unless odverwise stated.
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#GLOBALGATEWAY #TEAMEUROPE

Top tips for launching
a Team Europe Initiative (TEI)

1. Ensure the TEI is part of your strategic
communication plan
In line with the new approach to strategic
communication and public diplomacy, the

aim is to communicate in a coherent manner

and use Global Gateway underpinned by
TEIs as a vehicle to bring us closer to key
overall political objectives.

2. Liaise with the relevant HQ comms team
Ensure that your regional press and social
media officer from EEAS StratComm/NEAR
A1/ INTPA 02/is informed and involved early
on (e.g. before you decide on a date and the
format).

This is particularly crucial for flagship TEIs
as these have high political importance and
require Global Gateway branding with the
potential for the Commissioner's
attendance/involvement.

3.Launch together as Team Europe
TEIs are joint EU-MS-EDFI initiatives and
should be launched collectively with the

participation of all contributing TE members,

led at the highest possible level, and be
presented as representative of what Europe
stands for and offers to the country.

4.Tag onto an important event or organise
your own event to launch the TEI
Consider whether the launch can be done in
connection with a surmmit, high level
mission, national event or equivalent high-
level political event.

Timing is important and should reflect on
your strategic calendar and national context.
Ideally, the launch would be followed up by
direct action on the ground.

Depending on the type of event you foresee
(in presence, hybrid or virtual) promote
actively and share your invitations/links with
the all interested stakeholders, including
Brussels HQ, in particular INTPA 02, D1 or
on the TE platform.

. Include a high level partner country

representative

Strongly consider whether a partner country
representative (e.g. a relevant minister) can
take part and make a statement, as well as
other relevant heads of stakeholders, such
as CS0s, local authorities and national and
international private sector - this also goes
for regional TEIs.

. Focus on target audiences

It is good practice to identify key target
audiences, partners and beneficiaries and
demaonstrate how the EU actions are
relevant for them through concrete success
stories.

. Develop joint messaging

Agree on key political messages with the
Member States and other participating TE
members to make sure that everyone’s
press announcements and social media
outreach are aligned. The narrative should
focus not only on what we will do, but why.
This includes emphasising shared values,
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Enhanced
digital literacy,
digital skills and
business skills
for youth,

with a focus on
girls and those
living in :
vulnerable
situations in
Mozambique.

* ¥

By

EU - Argentina

flagship projects
in 2023 under
Global Gateway

< Global -
~Gateway

Education 3
Regional Teacher
Programme

in Sub-Saharan Africa

**
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*+Gateway.

Developint >

—eritical raw
materials
value chains

for lithium
~and copper
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Inter-generational
Action Exchange

1-3 September 2023

Producing -
Green e
Hydrogen ;i is

+ Global
"+ Gateway

Establishing
links with ;
otherenergy ’
systemsand
markets_
consistent

— withthe

.

.. renewable

g |
- energy

revolution
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Investing in People’s
through Global Gateway
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Team Europe Initiative - Philippines
Digital Connectivity

Objective: establish a Copernicus national site to archive
satellite data and foster data access, storing, processing and
exchange among Philippines authorities, to tackle disaster risk
management and climate change. The TEI will enhance
connectivity for better access to Copernicus and extend the
national mirror site to a regional mirror site in South-East Asia

Beneficiary: Philippines

Financed actions: improve internet connection through
acquiring Indefeasible Rights of Use on existing or new fibre
submarine cables

EU contribution: €34 million

Sustainable

Establishing links with
other energy systems
and markets consistent
with the renewable
energy transition

Please use the Global Gateway PowerPoint presentation template.
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https://international-partnerships.ec.europa.eu/policies/global-gateway/communication-resources_en
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CO-BRANDING COM PARCEIROS IMPLEMENTADORES - EXEMPLOS
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EUROCLIMA

Building a green and just transition
With Latin America and the Caribbean

With Latin America and the Caribbean

cooperation

it < Building a green and just transition

Implemented by C?f-"'-d O @ et @FIAPP ® QIZ i i
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Human Development
Accelerator

Facilitating investments in health, nutrition, gender, education,
ad social inclusion

Implemented by,
A | AGENEIA 1T
i I?cnomﬁaga ™:
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